PRODUCTION AGREEEMENT COMMERCIAL FILMS, INFORMATION FILMS OR OTHER FILMS FOR COMMUNICATION 



Between
 ............................................. corporate identity no. ……………………………… (the ”Production Company”) and 
.......................................................... corporate identity no. ……………………… (the ”Client”) 


This template agreement is issued by the Swedish Film & TV Producers’ Association (Sw: Film & TV-Producenterna) and the the Association of Swedish Advertisers (Sw: Sveriges Annonsörer). 
1. Scope of the agreement

This agreement aims to regulate the order and production of commercial film (including information film or other film for communication), and a grant of rights to such commercial film. 

2. Assignment

2.1 	The Production Company shall produce one or several commercial films in accordance with the descriptive documents (such as treatment) agreed between the parties and set out in Appendix 1. The commercial films shall further be produced in accordance with the budget and time schedule set out in Appendix 2 and Appendix 3, and as specified under section 3 below. 
(the ”Film”)

2.2  	□ If this box is checked this agreement also includes production of still photos and/or the grant of rights to still photos, as set out in Appendix 4. If remuneration for the production of still photos is not included in the budget in Appendix 2, a separate budget shall be made for the production of still photos, to be attached to this agreement as Appendix 5.

If the Client will conduct a still photo shoot on their own in connection with the Production Company’s shooting of the Film (under which circumstances the Client, for the avoidance of doubt, enters into an engagement agreement with and pays remuneration to the still photographer) the Client shall inform the Production Company hereof in advance, for practical co-ordination regarding such matter. 

2.3	To enable for the assignment to be carried out in accordance with the time schedule and otherwise in accordance with this agreement it is the Client’s responsibility to regularly and in good time provide the Production Company with necessary directives, information and the material that the parties have agreed in writing that the Client is responsible for (including through PPM protocol, see section 7) or which it is otherwise in the nature of things that the Client provides (such as the Client’s logotype or the Client’s product which shall be included in the Film). The Client shall also fulfil any obligations of the Client set out in the time schedule and leave any necessary approvals and instructions on time. 

3. Description of the Film, time schedule etc

The Production Company shall produce ................. film/s.

If not otherwise agreed in writing between the parties, the Film shall be ready for on-line 
approval no later than ………………………. 

The shooting shall occur during ….. shooting days on the following dates ……… and locations 
…………………………….. if not otherwise agreed in writing between the parties after the execution of this agreement. 

The title of the Film: 		……………………………………………….

The length of the Film: 		……………………………………………….

Editing versions:		……………………………………………….

Language versions:		……………………………………………….

Text versions: 			………………………………………………

Cinema versions: 		……………………………………………….

Recording format:		……………………………………………….

Director:			……………………………………………….

Producer:			……………………………………………….

Other key persons:		……………………………………………….

Client’s contact person:		……………………………………………….

Production company’s contact person:	……………………………………………….

Representatives of the Client, other than those mentioned above, who is responsible for final approval:

………………………………………………………………………………

4. Right of disposal in relation to the Production Company

4.1 	Subject to payment of the total remuneration set out in this agreement the Client acquires in relation to the Production Company the following disposal right to the Film: The exclusive right to reproduce and publicly exhibit, publicly perform, disribute or communicate the Film to the public in the media and territories and during the time period set out below: 

License period (from the earlier of (i) the first exhibition of the Film in any of the media set out below and (ii) six months from final approval of the Film):

□	One (1) year
□	Two (2) years
□	Other:  ………………… 
□	Unlimited time 


Regardless of whether a limited license period has been stated above the Production Company accepts (provided that the media Internet is included in the grant of rights) that the Film is made available through social media platforms whose user terms mean that posts may remain – e.g. due to another user sharing the post – even after the Client has removed the Film from its own channel/page on such platform upon expiry of the license period.

Even if a limited license period has been agreed above the Production Company accepts (provided that the media Internet is included in the grant of rights) that the Film is made available also upon expiry of the license period in the archive function/history of the Client’s own channels (which for the avoidance of doubt means that the Film may not occur on the first page of a website and may not be re-posted on e.g. Youtube or Instagram).
.
Media:
□	TV (linear and non-linear/VOD)
□	Internet (not TV as set out above) -  own channels 
□	Internet (not TV as set out above)- bought advertising space 
□	Stores, events, fairs, etc.
□	Moving images outdoors
□	Cinema
□ 	All media 

(”TV” includes but is not limited to audiovisual media services on the internet with a catalogue of content chosen by the supplier of the media service, such as TV4 Play or Viaplay.  
”Internet” includes but is not limited to social media including online content-sharing platforms such as Youtube where users publish content themselves). 


Territory:
□	Sweden
□	Nordics 
□	Europe 
□	Other territory(ies): …………………..
□	All territories  

  For the media ”Internet” the above chosen territory applies, meaning that the Film must be made available with geo blocking/geo tagging or other method to ensure that the Film is only made available in the chosen territory (if not “all territories” have been chosen above). 

Or	
  For the media ”Internet” no territorial restrictions shall apply regardless of what is stated above . 

Remuneration shall be paid to the Production Company (including producer and director) for the grant of rights set out in this section 4.1 and such remuneration shall be in proportion to the extent of the grant of rights.

4.2 	The rights acquisition under section 4.1 applies in relation to the Production Company. In relation to external rights holders the Production Company grants to the Client the rights that the Production Company undertakes to clear/acquire under section 6.2 below.

4.3 Through this agreement the Client acquires in relation to the Production Company an option to extend the license period, extend the geographical territory and/or add further media to the disposal right by paying the remuneration to the Production Company set out in Appendix 6.

4.4 The option must be exercised in writing. Remuneration to the Production Company for the extended disposal rights in accordance with the option, as set out in Appendix 6, only covers remuneration to the Production Company and not any additional remuneration to external rights holders. The agreed remuneration to the Production Company for the extended disposal of rights shall be paid within 30 days from the exercise of the option, if not otherwise agreed.

4.5 The option granted to the Client under section 4.3 and 4.4 applies in relation to the Production Company and such extended use is conditioned upon any external rights holders having approved such extended use. The Production Company shall strive to include such terms in agreements with external rights holders, as set out in section 6.3. 

4.6 Upon delivery and upon payment of the total remuneration the Client is entitled to transfer the rights acquired hereunder to a third party. Such transfer shall however not affect the Client’s responsibilites and obligations towards the Production Company under this agreement. 

4.7 The Client shall also,  in relation to the Production Company, have the right (subject to any moral rights) to edit the Film as set out in this clause.

The Client has the right to change, re-cut or otherwise edit the Film in such a way that alternative versions of the Film is being produced. Alternative versions mean films with generally the same message/script as the Film and which markets the same products/services as the Film. For the purpose of producing such alternative versions the Client has the right to use any further material recorded by the Production Company for the purposes of this agreement (“raw material”). In relation to the Production Company, the Client acquires the same disposal rights to these alternative versions as to the Film under section 4.1. 

It is the responsibility of the Client to control that any editing/new versions (and the use of such versions) complies with agreements with external rights holders, and to obtain their permission if that is not the case. 

For the avoidance of doubt the Client does not have the right to separately use stills (if such right has not specifically been granted in Appendix 4) or other elements from the Film, such as music. 
	

4.8 Notwithstanding the Client’s exclusive disposal rights under this agreement, the Production Company shall have the right to exhibit the Film in whole or in part (including stills from the Film) for marketing purposes (for example in a show reel and on the Production company’s own channels) and for festival/competition purposes. The Client shall have the right to use the Film in a corresponding manner. The rights of the parties under this section applies bort during and after the license period, without limitation in time and in all media and territories. For the avoidance of doubt, the Production Company does not have the right to exhibit the Film until it has been commumicated to the public by the Client. 

5. Ownership and archiving 

5.1	The Production Company retains the physical ownership to all recorded material. The Client
however acquires the physical ownership to the master (and any other material delivered if applicable) delivered to or supplied to the Client by the Production Company. The Production Company is obliged to save all recorded material for three (3) months from the first display date, however no longer than twelve (12) months from the end of shootings. A master shall be saved by the Production Company for tree (3) years from the final approval of the Film.  

5.2	If the Client’s acquisition of rights under section 4.1 includes a right to use the Film for an unlimited period of time,  the physical ownership to all recorded material including the master is instead transferrred to the Client. The Production Company is obligated to send all such material without delay to the adress provided by the Client, upon the approval of the Film and payment of full remuneraiton by the Client in accordance with this agreement. Upon such delivery of the master and other material all responsibity for archiving is transferred to the Client.  
6. Clearance of rights and liability for the content of the Film 

6.1 The Production Company shall from its staff (which for the avoidance of doubt includes not only employees but also independent consultants/contractors engaged by the Production Company such as a director, producer and film photographer) acquire and pay for all rights necessary for the grant of rights under section 4.1.

6.2 The Production Company is also responsible for acquiring and paying for (clearance of) rights from external rights holders (including but not limited to clearance of intellectual property rights such as trademarks and copyright). External rights holders means for the purposes of this agreement other rights holders than the Production Company’s staff (as per section 6.1) including but not limited to; actors, speakers, image agencies, record companies, music publishers, vfx/animators, and rights holders to archive materials, props, trademarks etc. The Production Company shall from concerned external rights holders clear the following disposal right (i.e.: subject to payment of the total remuneration set out in this agreement the Client acquires in relation to external rights holders the following rights to the Film): An exclusive right to exhibit, perform, disribute or communicate the Film to the public in the media and territories and during the license period set out below:


License period (from the earlier of (i) the first exhibition of the Film in any of the media set out below and (ii) six months from final approval of the Film):

□	One (1) year
□	Two (2) years
□	Other:  ………………… 
□	Unlimited time 


Regardless of whether a limited license period has been stated above the rights holder accepts (provided that the media Internet is included in the grant of rights) that the Film is made available through social media platforms whose user terms mean that posts may remain – e.g. due to another user sharing the post – even after the Client has removed the Film from its own channel/page on such platform upon expiry of the license period.

□ Even if a limited license period has been stated above the rights holder accepts (provided that the media Internet is included in the grant of rights) that the Film is made available also upon expiry of the license period in the archive function/history of the Client’s own channels (which for the avoidance of doubt means that the Film may not occur on the first page of a website and may not be re-posted on e.g. Youtube or Instagram).

Media:
□	TV (linear and non-linear/VOD)
□	Internet (not TV as set out above) -  own channels 
□	Internet (not TV as set out above)- bought advertising space 
□	Stores, events, fairs, etc.
□	Moving images outdoors
□	Cinema
□ 	All media 

 (”TV” includes but is not limited to audiovisual media services on the internet with a catalogue of content chosen by the supplier of the media service, such as TV4 Play or Viaplay.  
”Internet” includes but is not limited to social media including online content-sharing platforms such as Youtube where users publish content themselves). 


Territory:
□	Sweden
□	Nordics 
□	Europe 
□	Other territory(ies): …………………..
□	All territories  


  For the media ”Internet” the above chosen territory applies, meaning that the Film must be made available with geo blocking/geo tagging or other method to ensure that the Film is only made available in the chosen territory (if not “all territories” have been chosen above). 

Or	
  For the media ”Internet” no territorial restrictions shall apply regardless of what is stated above. 

In addition to what is set out above the Production Company shall also clear the right for the 	Production Company and the Client to use the Film as set out in section 4.8 above. 

6.3 The Production Company shall further strive to include terms in agreements with external rightsholder to enable the Client to have an option to extend its disposal rights against payment of further remuneration. The Production Company’s potential future work exercising such options, or negotiating an extended disposal right if no option was initially agreed, shall be remunerated by the Client with a market oriented fee. 

6.4 The Production Company shall further, if the Client so requests, strive to include a right to produce versions as set out in section 4.7 above in the agreements with external rights holders. If such right is not acquired but is later desired by the Client the future work of the Production Company in negotating such right shall be remunerated by the Client with a market oriented fee. 

6.5 The Production Company’s clearance undertaking under section 6.2 applies to content/participants which appear from Appendix 1, or which has otherwise before the signing of this agreement been instructed or supplied by the Client for inclusion in the Film, and whereby the clearance cost (remuneration to the rights holders for the use and to the Production Company for the service of clearing such rights) for such rights thereby has been included in the budget.

With respect to other content of the Film (including the performance of participants) which may include third parties’ intellectual property but for which the clearance cost has not been included in the budget, the Production Company shall inform the Client of such content, where after the Client shall notify whether (i) the Client shall be responsible for acquiring (and paying) for necessary permissions or (ii) if the Production Company shall obtain such permissions (in such case the Client shall bear the cost of any remuneration to rights holders and pay market oriented remuneration to the Production Company for the service of clearing such rights). In the absence of any response from the Client, the Client is responsible for obtaining necessary permissions. 

The Client is also always - between the parties - responsible for clearance of necessary rights to the Client’s trademarks, company name or any other marks/characteristics of the Client assigned for inclusion in the Film and to any props or other material subject to intellectual property rights and which have been supplied by the Client for inclusion in the Film. 

If music is included in the Film the Client is always, notwithstanding the Production Company’s obligation to clear rights from external rights holders set out above, responsible to obtain permission for and pay remuneration to applicable collecting socities such as STIM for the public display, performance and communication to the public of the Film or for other distribution of the Film to the public. The Production Company is obligated to state in Appendix 7 which music is included in the Film. 

For the avoidance of doubt the Production Company’s obligation to clear rights set out above includes ensuring that persons, appearing with their name and/or image in the Film, has granted permission in accordance with Swedish act on names and images in advertising (Swe: lagen (1978:800) om namn och bild i reklam). If the Client has the clearance responsibility for any material where a person’s name or image appears the Client is responsible for such permission to use the Film. 

6.6 The Production Company undertakes to, at its own expense, handle and respond to any third party claims which are, due to the Production Company’s non-fulfilment of section 6.1, 6.2 and 6.5 above, made towards the Client because of the Clientr’s use of the Film, regardless of whether such third party claim is based on law or an agreement with such third party. 

The Production Company further undertakes to reimburse the Client for its costs for such claims including the remuneration/damages which the Client through a settlement or a court judgment may be obligated to pay under this section 6.6. 

The Production Company’s liability under this section however only applies provided that the Client informs the Production Company of any such third party claim without delay, that the Client to a reasonable extent assists the Production Company (in other ways than by financial contribution), that the Parties jointly consult on how to respond to the claim and that the Production Company is entitled to approve any settlement as regards the terms relevant for the Production Company’s liability to reimburse the Client. 

6.7 The Client shall own all purchased or produced props included in the budget, if not otherwise agreed between the Parties. 

6.8 The Client is responsible to ensure that the content of the Film complies with all laws and regulations, ethical rules or industry practice applicable in each territory where the Film is intended to be exhibited. 

6.9  The Client is also responsible to ensure that the Film is not used in conflict with this agreement, such as use of the Film in other media or territories than set out in this agreement or otherwise in conflict with what has been agreed in writing through this agreement or future amendments. 

7. Pre Production Meeting (PPM)

A PPM (Pre Production Meeting) where both Parties attend shall be held, upon request of either Party. The parties shall agree whether the Production Company or the Client shall keep minutes at such meeting. Such minutes shall be sent to the other party as soon as possible. At the PPM the Parties shall inter alia discuss to what extent the Film affects any third party rights and is consistent with laws, ethical rules or business practice. 

If the parties lack the competence to make a legal assessment of the content the parties shall, upon the Client’s request, obtain legal advice. Any costs for such advice shall be borne by the Client. Should such advice be provided by/through the Production Company the Client shall pre-approve such cost. 

Should dicussions or advice in accordance witht the above lead to the result that rights clearance is necessary which has not been included in the budget section 6.5 second paraghraph shall apply, and if it leads to the assignment being changed section 10.3 shall apply. 
8. Objections and final approval 

The Client is obliged to provide its final approval of the Film in connection with the on-line presentation. Should the Client at the time of such presentation have any objections/complaints such as the final result not being consistent with Appendix 1, later on agreed changes or what has been agreed in the process of cutting the Film, the Production Company shall then be notified thereof . 

If the Client does not notify the Production Company of any objections:

(a) at the on-line presentation, or;
(b) has not notified the Production Company of any objections regarding the technical features of the Film, within a period of 14 days from the date when the Client  has received the master of the Film, or;
(c)  if the Film is actually being displayed

the Film shall always be deemed as approved by the Client, meaning that the Client loses the right to present claims relating to any fault/defect in the Film. If the Client however has presented any objections within the above stated period, the Production Company shall take reasonable measures to rectify such faults for which the Production Company is responsible. Such corrective measures shall be made by the Production Company without delay and free of charge.

If the Production Company does not rectify the fault notified by the Client with the speed required by the circumstances, the Client may provide the Production Company with a final and reasonable deadline for correction. If the fault has not been rectified within such period the Client is entitled to a deduction from the agreed remuneration, and if the Production Company has been acting negligent and the fault is material, the Production Campany is entitled to terminate the agreement immediately and is in addition thereto entitled to damages.

Further, the Production Company shall also, without undue delay, make changes to the Film which cannot be considered technical faults or set out in the first paragraph above. Such changes shall however always be made at the Client’s expense. The same shall apply if the Client requests cutting changes after the off-line version has been approved by the Client. 

9. Delay

9.1 The Production Company understands that it is of major importance that the Film is delivered in accordance with the agreed time schedule. The Production Company undertakes to immediately notify the Client of any occurrence that causes that the delivery of the Film is likely to be delayed. 

If the Production Company cannot deliver the Film on time and the delay is caused by the Production Company, the Client is entitled to a reasonable price reduction provided that the delay is not caused by any circumstance set out in section 15. 

9.2 If the Client does not pay the agreed production remuneration in accordance with the payment plan the Production Company is not obliged to deliver the Film in accordance with the time schedule (and is subsequently not liable for the delay in such case). In such case the Production Company shall also be entitled to cancel the production in accordance with section 11.1 below. 

10. Remuneration   

10.1 The Production Company shall for the assignment, and for the grant of rights receive a total remuneration of ............. SEK (excl. VAT), based on an approved budget (which includes a production margin, a so-called mark-up, on the production cost).  

The Production Company is responsible for any overages in relation to the agreed budget and is entitled to retain any cost savings in relation to the agreed budget. 

10.2 The remuneration shall be paid as follows: 40% within five (5) days of the signing of this agreement; 40% upon start of the shootings and 20% upon final approval of the Film set out in this agreement.

If the Client’s payment is delayed, the Production Company is entitled to charge late payment interest in accordance with the interest act applicable as from time to time.

10.3 If the Client wishes to change the assignment the Client shall notify the Production Company thereof in writing. The Production Company determines whether the changes are possible and within what period of time they may be carried out, and shall notify the Client thereof. The Production Company shall further notify the Client of the cost of changing or expanding the assignment, whereby the parties shall agree on a new remuneration for the assignment including remuneration for the additional work and a production margin, so-called mark-up, on the added cost. 

10.4 The Client’s rights to use the Film do not arise until full payment has been received by the Production Company and the Production Company’s obligation to deliver the master only arises at that same time.

10.5 The Client understands and accepts that the Client is responsible for the (budgeted) costs which the Production Company incurs from the point in time where the Client has approved the budget/notified the Production Company of a production decision. 

11. Cancellation and postponed production 

11.1	The Production Company has the right to suspend the production if the Client does not fulfill its payment obligations in accordance with the payment plan set out above. If the production of the Film is cancelled or postponed the following shall apply.

If the Production Company cancels the production due to lack of payment from the Client or if the Client cancels or postpones the production after announcing a production decision for reasons not caused by fault or negligence from the Production Company, the Client shall pay all costs accrued by the Production Company, up to the point of cancellation (or decision to postpone) including costs which has not become due for payment but for witch the Production Company has entered into binding obligations (including but not limited to full remuneration for director and producer and full mark-up set out in the agreed budget). 

The Production Company undertakes to use reasonable efforts to limit the Client’s costs in case of a cancelled or postponed production.

If the Client cancels or postpones the production in accordance with the above paragraph then the Client shall pay the full remuneration set out in clause 10 , less any cost savings. The remuneration shall in such case be due for payment 20 days upon the decision to cancel or postpone the production. 

If the Production Company suspends or cancels the production for reasons not caused by the Client’s fault or negligence, which is in breach of this agreement, the Production Company shall repay any and all remuneration paid to the Production Company by the Client. 

11.2 	If the production is cancelled (regardless of the reason why) the Client is not entitled to use in whole or in part, the storyboard or treatment in Appendix 1 or if applicable any concept created by the Production Company, if not otherwise agreed between the parties. 


12. Non-exclusivity 

This agreement is non-exclusive, meaning that the Production Company is free to work with products/services competing with the Client’s products/services. The Parties may however agree separately that the Production Company, during a specified period and provided that the Client guarantees a certain volume or agrees on other kinds of setups, undertakes not to work with competing products/services. 




13. Insurance

The Production Company is obliged to take out production insurance including negative insurance or equivalent relevant insurance for digital recordings and to bear the costs for such insurance throughout the production period. 

Any weather insurance shall be taken out and paid for by the Client. The Client is thereby financially responsible in relation to the Production Company for the Production Company’s internal and external costs relating to any postponement or cancellation of the shoot due to inappropriate weather for shooting. Decisions regarding postponement/cancellation according to the above shall be taken by the parties in joint consultation. 

14. Limitation of liability

Except for the parties’ undertakings set out in section 6.1, 6.2 and 6.8, or if a party has acted with gross negligence or wilfully and thereby has caused the other party damage or loss, each party’s liability under this agreement shall be limited to the agreed production fee. 

Each party is liable for the sub-contractors engaged by such party in connection to the production of the Film, as for its own services and obligations. 

15. Force majeure
If a party’s fulfilment of its obligations under this agreement is severally aggravated or hindered due to circumstances beyond such party’s control which the Party could not have foreseen or taken into account when entering into the agreement and with consequences such party could not reasonably have avoided or overcome, this shall constitute grounds for release from liability for delay and from damages and other sanctions. 

16. Personal data  

Each party is responsible to ensure that its processing of personal data complies with applicable legislation, such as the data protection regulation 2016/679, “GDPR”. Each party shall take the technical and organizational measures necessary to protect the data processed on behalf of the other party (if and when applicable) from unauthorized access or destruction. The parties shall based on the circumstances in the individual production enter into necessary agreements regarding processing of personal data, such as data processor agreements or data sharing agreements. 


17. Confidentiality

The parties shall keep the content of this agreement, including its appendices, confidential. The parties further undertake to treat all information received regarding the other party’s business confidential. The obligations under this section 17 shall apply both during and upon expiration of the term of this agreement.


18. Amendments

This agreement shall constitute the entire agreement between the parties with respect to the subject matter hereof, and replaces any and all previous agreements between the parties related to the subject matter hereof. 
Any amendments of this agreement shall be made in writing and signed by both parties. For changes of ongoing matters relating to the production, such as changes to the time schedule, recording location, smaller budget adjustments etc, it is sufficient that the changes are confirmed via e-mail by both parties’ appointed contact persons. 

19. Governing law and disputes

Any disputes or interpretations arising out of or in connection with this agreement shall be interpreted in accordance with Swedish law and settled by the general courts of Sweden.

20. Appendices

The following appendices shall be enclosed to the agreement: 

Appendix 1 Description of the assignment (descriptive documents such as brief and treatment agreed between the parties)
Appendix 2 Approved budget
Appendix 3 Time schedule
Appendix 4 Still photos
Appendix 5 (Potential) separate budget for production of still photos
Appendix 6 Remuneration to the Production Company when extending disposal rights  
Appendix 7 Music cue sheet

This agreement has been executed in two identical copies of which the Parties have taken one each.
	
Place and date			Place and date



……………………………………………		……………………………………………
For the the Production Company		For the Client 






APPENDIX 1 – DESCRIPTIVE DOCUMENTS (Treatment etc)



[Insert description of the assignment (see section 2.1)]


APPENDIX 2 – BUDGET


[Insert budget (see section 2.1)]






















APPENDIX 3 – TIME SCHEDULE


[Insert time schedule (see section 2.1)]






















APPENDIX 4 – STILL PHOTOS


1. Still photo

a) □  As part of the assignment under this agreement (and for the remuneration set out in this agreement) the Production Company shall also produce and deliver still photos as follows:

Photographer: 		…………………………….
Shooting days:		…………………………….
Shooting location:		…………………………….
Format: 		…………………………….
Nos. of photos: 		…………………………….
Editing/retouch:		…………………………….
Own lighting/
use of lighting from the film shootings:	…………………………….
Contact person at the Client:	…………………………….


The production shall be carried out in accordance with the description set out in Appendix 1 and budget set out in Appendix 2 (or 5) and the time schedule set out in Appendix 3. 


And/or


b) □  The Client shall have the right to use ….. nos. of still photos taken from the Film in accordance with what is set out below.

The still photos chosen above under a) and/or b) are hereinunder referred to as “Still Photos”. 


2. Rights 

2.1 In relation to the Production Company the Client acquires (to the extent the Production Company has any rights in still photos which should only apply in alterantive 1 b) above) the rights set out in section 4.1) also to Still Photos, with the addition of print (PR, advertisement, printed media such as daily press and magazines), “out of home” such as bus shelters or subway and “digital out of home” such as digital screens in shopping malls or in the subway), campaigns via letters, e-mails or text messages, product catalogues or similar and internal corporate use and press photos for editorial purposes. 


2.2 In relation to external rights holders to Still Photos- including but not limited to the still photographer- the Production Company shall as set out in section 6.5 acquire and pay for the rights set out below, and hereby grants such rights to the Still Photos to the Client:

Media
□ Internet (including social media) - own channels
□ Internet (including social media) – bought advertising space 
□  Print (PR, advertisement, printed media such as daily press and magazines) – bought media
□ Out of home, such as bus shelters, subway etc and digital out of home such as digital screens in a shopping mall or subway
□ Stores, events, fairs etc.
□ Letters, mail or sms, own product catalogue or similar 
□ Internal corporate use or press photos for editorial purposes
□ All media

Territories: 	
□ Sweden
□ Sweden, Norway, Denmark, Finland and Iceland 
□ Europe
□ Other territory: ……………………………….
□ All territories

	
□  For the media ”Internet” the above chosen territory applies, meaning that the Still Photo must be made available with geo blocking/geo tagging or other method to ensure that the Still Photo is only made available in the chosen territory (if not “all territories” have been chosen above).

Or 

□  For the media ”Internet” no territorial restrictions shall apply regardless of what is stated above. 


License period
□ During a license period of [·] years (from the earlier of  (i) the first exhibition of the Film on the Client’s initiative in any of the media set out above and (ii) six months from final approval of the Film):




Or

□ An unlimited license period (no limitation in time).  

Regardless of whether a limited license period has been stated above the rights holder accepts that the Film is made available through social media platforms whose user terms mean that posts may remain – e.g. due to another user sharing the post – even after the Client has removed the Film from its own channel/page on such platform upon expiry of the license period.

□ If this box is checked the the rights holder accepts (provided that the media Internet is included in the grant of rights), that even if a limited license period has been stated above that the Still Photos are made available also upon expiry of the license period in the archive function/history of the Client’s own channels (which for the avoidance of doubt means that the Still Photos may not occur on the first page of a website and may not be re-posted on e.g. Youtube or Instagram). 


3. Other 

Sections 4.8, 5, 6.3, 6.6, 8 as applicble, and 9-19 shall apply also to Still Photos.  



APPENDIX 5 – Budget för production of still photos















































APPENDIX 6 – Remuneration to Production Company when extending disposal rights

1. License Period
When extending the license period the Client shall pay a remuneration [corresponding to x % of the production budget] / [of x SEK] for each year extended. 
2. Media
When further media are added to the disposal right the Client shall pay a remuneration corresponding to x % of the production budget] / [of x SEK] per added media per year. 
3. Territories
When extending the territory for the disposal rights the Client shall pay the following remuneration:
a) [an amount corresponding to x % of the production budget] / [x SEK] per Nordic country per year
b) [an amount corresponding to x % of the production budget] / [x SEK] per European country per year
c) [an amount corresponding to x % of the production budget] / [x SEK] per continent per year (Europe, Africa, Middle East, Asia, North America, South America, Australia) 
Example: If the Client wants to extend the license period with one year and add one media and one European country, the remuneration will be remuneration under section 1 + remuneration under section 2 + remuneration under section 3b). If the Client thereafter wants to extend the license with an additonal year in the same media and same territories, the same amount shall be paid again. 
In addition to the remuneration set out above the Client shall pay a market oriented remuneration to the Production Company for the service of clearing such extended disposal rights from external rights holders if such service was provided by the Production Company.   










APPENDIX 7 – MUSIC CUE SHEET



´The Production company undertakes to acquire and clear the rights set out below for use (so-called synchronizing) in Film in as set out in section 6.2 of the agreement:


	SONG TITLE
	COMPOSER
	PUBLISHER
	RECORD COMPANY
	LENGTH
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